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| can havdly be absorbed tn my memwories of warm dinner
with colledgues §ov the past years.

The pevformance of works was the top priovity

n wmy |ife So that having 3 ovdinary weals

with anyone was always behind of my priovity.

To wy Surprise, howevey,

| am vnow attending 3 class of French food course.
The veason why | am leavrning s that it will be help§ul
to wy futuve business plan.

But wove important veasown iS that | wish to Shave and
Sevve wmy foods with wy colleagues

and neighbors with wy utwmost Sincerity.

Now | vedlize that shaving the foods

with wy colledgues can solves

any difficulties ov problems with thew.

It can establish sound and promising

velationship with thew,

1 just vealize the Secvet aftev passing 20 years.

This “ouR VIEW” takes pictuve of the idea

5o called “DINNER TABLE SERVED BY cNM” we prepaved
this version with ouv utwmost Sincerity.

Please enjoy the weal.

FEUILLETE ET (EUFS POCHES AUX ASPERGES VERTES, SAUCE ALBUFERA
T2 OlALRIAAS ZEQ! HQuef Sz M|, AZat AA /

Puff pastry with green asparagus & poached—eggs in Albufera sauce

(F)%\UUOJEALEMEI  olfrdl THE

Recipe : Detrempe/ Turning/ Aspargus garnish/ Poached eggs/ Albufera sauce/
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CNM H.V. have prepared dinner for ourselves-cooking 3 few dishes,
setting table, buying flowers for table decovation. This dctivity gives
us 900d and precious wewory and 3 lots of pleasure. Why don't you
have this kind of dinner with your lovely §riends or §amil y.

Please do wot Put this back.




COURSE 1 CNM WORKS

LOCATION : GEUMCHEON, KOREA & MORE 13 STORES
DATE : 2014

AREA : 1,298m*

CLIENT : HOMEPLUS CO. LTD

DESIGN : (F)MAARIEZHEIE

A AIZ0HE0| Modern Natural Fresh Market Z1442| European Street Style Al
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Food and beverage corner has been renewed to “European street style”  with

Modern Natural Fresh Market concept. We put every different zones (farm products,

fish products, meat products and instant food) with different colors so that it can dif—

ferentiate and emphasize products. It gives more luxurious and exclusive by putting

natural coloring and color tone—down. It draws customers attention.




COURSE 1 CNM WORKS

MOM’S KITCHEN

Deli Zone2 2} Liapd S3idES
X3} Streetd 712439 H 2
2§ £Z # U= Noodle Bar, &
AolM TRX|= Pizza Bar, AlASH
Salad Barg FAH|Z = ‘WORLD
DELI' 2 £3t5t0{, 20| HRtsHA|
oM 4ES B2 & UA=E AE
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The deli zone has been special—
ized with  “Street kiosk of noodle—
bar, Instant pizza—bar, and World
deli of fresh salad—bar” so that
customer can relax and enjoy
shopping and eating.



COURSE 1 CNM WORKS

LOCATION : BEWING, CHINA
DATE : 2014

AREA : 1,070,000m*

CLIENT : BEMING PANGU INVESTMENT INC.
DESIGN : (F)M[QlItRIE|2tAHE| =

3 50l YXIT oY 2USER T WS
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Lt Z|1Q1 24S CIXIQl FE|HZ IO, Tt
Z7tat 37H9] S8 New&Gentilty, Art&Culture,
Green&Share®| FH|2 TS0l2k= 2 58 ¢
off 2tz XHsHE 55 T2to R CIXIQIEIAC

The mega shopping mall positioned in Bei—
jing, express ‘Light” concept with traditional
and modern chinese motives of the plaza, 12
Chinese motives such as ,Chinese character,
Paper, Compass, Ceramics are used in de—
sign to show  “New & Gentility, Art & Culture,
Green & Share” concepts in each sites.




COURSE 1 CNM WORKS
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We create space to express the “Light” and chi—
nese culture by using chinese traditional materials and
architectural elements and colors. We decides each
site” s typical pattern to express “chinese tradition”
to modern and contemporary.
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The concept of site B is “ART & CULTURE" . B
site wish to express of chinese art & culture with the
motive of textile art and ceramics. We express the
light and chinese tradition at each void space with
textile art and ceramics details.



COURSE 1 CNM WORKS

CONNECTED WORLD . a®
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LOCATION : SEJONG, KOREA SMART & MOBILE 2 2HI 7|7|SE EfE3, Ciyst

DATE : 2014 IT 71712 sh-tel MDZ2 ZX(xel Jog 78], iy U

AREA : 421.74m = 32 AESIUC SYoll MEE HRUEl 32t

CLIENT : HOMEPLUS CO. LTD 2l INSPIRE ME ZONE' 2 Hix|5t0] =8 & Eflo]

DESIGN : (F)MAAAERIAHEIE 22 S8l ekt MES st 22 4 U= 37t
o= &=t

SMART & MOBILE site consists of mobile, tablet pc
and various IT devises. The center of site is  ‘Inspire
me zone' which can let users experience new IT
devises in comfort surroundings.



COURSE 1 CNM WORKS

LOCATION : SEJONG, KOREA

=1 H82 B CXZMB0E ol2RT Y Y MES

DATE : 2014 0| Trend& 0|21 U= RF, RetroLt Vintage 8t Z44S SZtoll
AREA : 459.47m* = Xg, 7|1&9| JIHfES0| 1 U= Modern st Minimal
CLIENT : HOMEPLUS CO. LTD 8t nE=el ojn|XIE 2ulsted, & of ol Zyxel HEg
DESIGN : (F)MAAQIE 2tAHE|= XHSshs Cafe 22 mHEst 7FHONE, Lounge ZH2 Hotgts
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We design “electronic site” to be more analog and emo—
tional feeling whereas general electronic shop is more mod—
ern and minimal so that consumers can relax and experience
new products in warm atmosphere,
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" View toward the surrounding building

© P tower has been remodeled the central §

COURSE 2 CNM OVERSEAS TOUR

KITTE 65 ZHEOIM F=H HES HI2l2 7
JPERIE T =3 FY 2AI=E 2|2HY §

meaning by preserving original and historical

Kitte | Marunouchi

LOCATION : 100-0005 Tokyo, Chiyoda, Marunouchi, 2—7—-2

OPENNING : 2013, 3, 21

BUSINESS HOURE : SHOP 11:00-21:00 RESTAURANTS 11:00-23:00
STRUCTURE : B1F~6F

HOMEPAGE : http://jptower—kitte.jp/
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The shopping mall complex KITTE at JP TOKYO station is the first com—
mercial shopping complex which JAPAN POST presents. KITTE has two
meanings, ‘postage’ and ‘welcome’ . It consists of characteristic foods
from all over the japan and connect people to people and area to area

and age to age.




COURSE 2 CNM OVERSEAS TOUR
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Visual Identity : 238t Ztzoz eigst gy | | |1 11| |
Cixiole gt SHRE AESHs Bl Moz
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Az} waiol HEMe dias) Mz aeiagel | LT
NN AR SRS, ITIKITTE

I I I I l I I Visual Identity : The square type design are

derived from square tile wall ,representing old
I I I I I I I post office. Combining two different colors
—red and green—representing post office, we

I I K I T T E 1 express renewed and vital a new commercial

complex.
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The concept of KITTE is space of light, space of good, space of building
memory. It is designed for connecting various parts of japan ,using the
various natural materials from all over Japan. Not only all the tenants but
the view of KITTE is appealing. KITTE GARDEN at 6fl also equips rest
area to relax.




COURSE 2 CNM OVERSEAS TOUR

Coredo Muromachi | Nihonbashi

LOCATION : 12—2—1 Nihonbashi muromachi Chuo, Tokyo 103—0022
OPENNING : 2014. 3. 20

BUSINESS HOURE : SHOP 10:00-21:00 RESTAURANTS 11:00-23:00
STRUCTURE : B1F~6F

HOMEPAGE : http://mi—mo.jp/

s FR0RR|= ol=2] ZHOIX &Y - RS - Zxl - Bapt YEHE HE COREDO MUROMACHI is the center of EDO and situationed at NIHON—
O CA| LIZHIAI(B A48)0l UACt x| HAIRt 25 A M2 IS &2 BASHI (center of commerce, economy and culture) They are now plan—
5l QU= 0|22 MES HIEHOZ YR MM YASH AZD SAI25IE K| ning a new movement which connect tradition and modern elements by
ZiCt apAof AT LISHIAIS S|AlR]7] Q5 U= MES QEHE 51 supplying traditional products and foods over Japan.
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COURSE 2 CNM OVERSEAS TOUR

4 € S
AAAA

|ZEQ| LIt 2O|A F4IX|2 40t 0|42| S|AMHS0
fi= R Target0| 30~40CH= S2 50~70CH7EX| 24!
2710| ZIUCt E5 ES AlU|OLR (TOHOY % 7 X)

She 20CHSE IS AU oAl TS HHEol 2is Hol=
1742| TargetO| EHEtE|ACt,

Now they have more than 113 shops ,showing japanese old and precious
tradition. Nihonbashi was the center of offices for the ages of 40" s. How—
ever 50-70' s age group are gathering here for shopping and eating.
Moreover, the age of 20' s are visiting and are interested in traditional
shops.
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CNM

INTERAKTIVE Inc.

SEOUL 5F Dali Bidg., 201-18 Donggyo-Dong Mapo-Gu, Seoul, Korea CHINA 1501, Tower C,No.12, Dong tu cheng Road, He ping St. Chao yang District, Beijing China
MAIL cnm@cnminter.com HOMEPAGE www.cnminter.com FACEBOOK www.facebook.com/cnminteraktive TEL 82 2 332 3695 FAX 82 2 332 3696




‘Our View' = CNMO| XEx| APEZ=AL 2 Work ShopE Sall 2US| 4, RSAIMe| HEE
AR & SRolaAt Hsi=2l= Market Research Information®IL|Ct,

‘OurView' is a kind of Market Research Information which providing information at
home and abroad for commercial circulation facilities with partners together by
market research and work shop.

H‘ 82 ‘“ > ‘“ 332 “‘3695 m

@ CNM INTERAKTIVE inc.



